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Social Media
For Pole Base 
Manufacturers
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- Think of social media as a community where you 
can connect and expand your business with new 
clients, but also where you can continue to foster 
relationships with existing customers.

- You can spend money advertising in social 
media, but having a presence in these digital 
communities alone can help your business grow.

- Over the last few years, there has been a boom 
in the social media activity of precasters, 
engineers, contractors and project owners.

- Customer service can be provided through social 
media by responding to inquiries, addressing 
concerns, and providing helpful information.

Key Takeaways
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- Decide what platforms you want your 
company presence on. LinkedIn and 
Facebook have been best for Pole 
Base

- Make sure that your profile pictures, 
cover photos, and any details are 
consistent across profiles

- Create a bio that quickly summarizes 
your business

- Post weekly, bonus points if you post 
several times a week

- Include the appropriate links in your 
“about” sections

Where to Start
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- Use at least a handful of hashtags (#) 
in your posts

- A hashtag is used to identify content on a 
specific topic. Example of industry hashtags 
are: #precast, #concrete, #polebase, or 
#development

- Tag the location and other relevant 
accounts

- Add some personality to your posts by 
including emojis in the captions

Adding to Your 
Posts



 

 

 

Engage with specifiers and engineers 
on platforms like LinkedIn and Meta 
(Facebook and Instagram) by sharing 
content that emphasizes the 
advantages of precast concrete and 
participating in relevant discussions.

Engagement on 
Social Media

End-users often share photos and videos of 
completed projects. This gives you an 
opportunity to request to that content in 
your own advertising, or just simply share 
them to your own page so people can see 
more of your products.

Highlight your staff and what is happening 
behind the scenes at your plant or dealer 
yard. Your audience will build relationships 
with you through your profiles and feel a 
deeper connection to your team.



 
Community 
Management

Community Management is the process of 
engaging audiences across social media 
networks to increase brand loyalty and 
grow authentic connections.

You manage your community by:

- Reacting and responding to comments 
or messages you receive

- Engage with similar accounts, 
businesses, or people you know



 

 

Social Media Management

You can choose to invest in a social media manager or 
scheduling software, or spend money on advertising or 
boosting posts. But you can also keep it simple and 
inexpensive while seeing results by managing it yourself.

If you decide to invest in social 
media management, we 
recommend Hootsuite.
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A way to think of people posting about your 
products or services is like a testimonial. If 
their following sees a post about how efficient 
it was to install your product or how good it 
looks, then they could be more inclined to 
reach out about also using what you produce. 
Social media holds the power to increase 
demand. 

Potential customers can peruse your social 
media accounts to see project examples, the 
customization of your products, and get 
inspiration for their own projects.

Networking on the 
Network



YOU!Reach out with
questions!

Hadley
Morden
Digital Marketing Specialist

hadley.morden@asterbrands.com

Thank 
you!


